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Methodology

AOn—Iine Interviews with 602 youth between the ages of
13-18

Alnterviews conducted July 28 7 August 4, 2011

AQuotas set by gender, age, geography, and ethnicity to
ensure a diverse and representative sample

APreceded by an in-depth focus group in San Antonio, TX
(Latinos); two groups Iin New York City (African-
Americans and mixed-race); and Berkeley, CA (mixed-
race)

ABipartisan research team of Fairbank, Maslin, Maullin,
Metz & Associates (D) and Public Opinion Strategies (R)
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Current Connections
Between Youth and Nature




Currently, youth are more likely
to report engaging with electronic
media than with any other activity.

Below is a list of common activities. Please indicate how often you do each one:
almost every day, weekly, monthly, yearly or less, or almost never.

B Almost Every Day B Weekly O Monthly O Yearly B Almost Never

Use a computer 88% 9% ||

Play video games or watch TV 69% 22% &L

Do homework or study for school 58% 30% 6%

15% 33%

Participate in an organized sport or athletic team EEEEZ) i 111%

Skateboard, rollerblade or ride bikes outside WA 24% 20% | 15% 24%

Swim outdoors EEZ 25% 29% 21% IO

Watch nature shows on TV FWAZY 22 24% 19% 24%

%I
.

Go shopping KNEZ 38% 44%

Visit a local park, creek or beach in a city or town KENEZA 26% 32% 21% (B4

Visit a natural area outdoors, with lots of trees,
plants, water or wildlife and few or no buildings

11%5 23% 32% 18% [ESYA)

T T
0% 20% 40% 60% 80% 100%
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Continued:

B Almost Every Day B Weekly O Monthly O Yearly B Almost Never

Picnic or cook out outdoors [ 22 39% 21% LA

Go hiking outdoors [ 2 21% 26% 35%

Visit a national or state park outside a city 2% 20% 39% 28%

Participate in an organized youth group like
Scouts, 4H, Boys an dgkGi4 P% 14¢0 59%

Volunteer for a group or at an event related to
the environment, like tree-planting or a clean-up
day at a park, river, or beach

<

17% 29% 39%

42% 34%

Go on an outdoor field trip with your school

26% 46%

Go fishing or hunting

Go camping overnight 36% 41%

I T T
0% 20% 40% 60% 80% 100%
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Urban youth and youth of color engage
with nature in some different ways.

(% Total Almost Every Day/Weekly)

SIEMRIER AN Resp?rllldents TeCe:I?JrOf RBeisgidCeirt])':s
Use a computer 97% 97% 99%
Play video games or watch TV 91% 90% 92%
Do homework or study for school 88% 87% 87%
Go shopping 49% 54% 56%
Skateboard, rollerblade or ride bikes outside 41% 42% 47%
Participate in an organized sport or athletic team 40% 41% 42%
Swim outdoors 40% 37% 38%
Visit a local park, creek or beach in a city or town 37% 40% 45%
Watch nature shows on TV 34% 41% 45%

Fairbank, Maslin, Maullin, Metz & Associates - FM3

PUBLIC OPINION 8. Below is a list of common activities. Please indicate how often you do each one: almost every day, weekly, monthly, yearly or
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Youth are split between wanting to
spend time indoors and outdoors.

In general, when you have free time, do you prefer to spend it doing something outdoors or
doing something indoors? Please use a scale from 0 to 10, where (0) means you would
prefer to spend all your time doing something indoors and ten (10) means you would prefer
to spend all your time doing something outdoors. Five (5) means an even mix of the two.

l Mean: 5.2

All the Time ) All the Time
: An Even Mix .
Doing Doing

‘ of Indoors :
Something Something
and Outdoors
Indoors Outdoors

5%| 8% | 12% 41% (LRI 8% (3% 4%
012 3 4 | 5 | 6 7 .
0% 20% 40% 60% 80% 100%
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Youth who are obese have a
preference for indoor activities.

By Body Mass Index

M Prefer Indoors (Score 0-4) B Even Mix (Score 5) B Prefer Outdoors (Score 6-10)

60% -
QO
N
o\o N
N3 A\
'
45%

(%"
)

S 7%

30% A

15% A

0% -
(% of Under Weight Normal Weight Over Weight Obese
Sample) (20%) (54%) (15%) (9%)

PUBLIC OPINION 9. In general, when you have free time, do you prefer to spend it doing something outdoors or doing something indoors? Please
S GIES use a scale from 0 to 10, where (0) means you would prefer to spend all your time doing something indoors and ten (10) means
TRATEGIE you would prefer to spend all your time doing something outdoors. Five (5) means an even mix of the two.
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Youth name a diverse variety of
reasons for spending time in nature.

You indicated a few moments ago that you participate in some activity outdoors in a natural =
area on at least a monthly basis. In a few words of your own, please tell us what the main
reasons are why you spend time in these kinds of places:

(Open-End; Asked Only of 72% Youth Who Do Spend Time in Nature; Responses 3% and Above Shown)

It's relaxing/takes the stress off 14%
It's fun to be outdoors 10%
| like spending time outdoors 9%
Beautiful scenery 8%
Fresh air 6%
Spending time with friends 5%
| enjoy playing sports (baseball, soccer, etc.) 5%
| enjoy outdoor activities (hunting, biking, etc.) 5%
To get out of the house/office 4%
To get some exercise 4%
| like to be in nature 4%
Spending time with family/kids 3%
| live in a rural area 3%

0% 5% 10% 15%
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Fun, friends, and health are common
themes in thelir comments.

—— 1.7 -

inside
something
exerCise area hang'!fte d

- snaturesn:.=

walk relax
relaxing-OUtdoOrs ...,

oufsidefresh air
with friendshice.
iy lowelike

g!f away

sometimes i like being ““5“'& makes me feel
[ -
it is fun
SPPP g, 10. You indicated a few moments ago that you participate in some activity outdoors in a natural area on at least a monthly
r“”b“”"“””i{"w 1{ i Umfj GC PUBLIC OPINION basis. In a few words of your own, please tell us what the main reasons are why you spend time in these kinds of places:
: STRATEGIES (OPEN END) 10

healthy

take

Plaging o[

w37 frionds

to get away
beautiful
see




When youth are in nature,
It IS most often with friends.

Thinking back to the last time you visited the outdoors doing any activity, who were you with?
(Asked Only of 72% of Youth Who Do Frequently Spend Time in Nature)

Friend(s) 79%

A parent/guardian

Brother(s) and/or sister(s)

Grandparent, aunt/uncle, cousins or other family members
Classmates from school

Other adults

A youth group

Other teens attending a camp

Ateacher || 7%

Other 5%

None of the above || 2%

Fairbank, Maslin, Maullin, Metz & Associates - FM3
Public Opinion Research & Straiegy
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Most youth report having had an
experience that connects them with
nature 1 while those who have not
still care about nature.

B Strng. Agr. B S.W. Agr. O S.W. Disagr. B Strng. Disagr. Total Strng Y
S.W. Agree

| like knowing that there are natural
areas and wildlife out there, even if | PRI 0% 88%
never go to those places.

| have had a personal experience in
nature that has made me appreciate 37% 22% Wv2d 66%
it more.

0% 20% 40% 60% 80% 100%

PUBLIC OPINION 15e/g. Regarding the general statements below, tell us what you think by indicating whether you strongly agree, somewhat
STRATEGIES agree, somewhat disagree, or strongly disagree with each one. 12
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Obese youth are /ess likely to have had a

75% A

60% A

45% -

30% -

15% A

0%

(% of

Sample)
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meaningful experience in nature.
By Body Mass Index

B Total Agree B Total Disagree

§
: §
©

%\?
©

Under Weight Normal Weight Over Weight Obese
(20%) (54%) (15%) (9%)

d& Strategy

PUBLIC OPINION 15e. Tell us what you think by indicating whether you strongly agree, somewhat agree, somewhat disagree, or strongly disagree
STRATEGIES with: | have had a personal experience in nature that has made me appreciate it more.
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Regular participants in certain outdoor
activities are  more likely to say they have
had a meaningful experience in nature.

Fairbank, Maslin, Ma
Public Opin

4‘/

Those who participate in a variety of outdoor activities on at least a weekly
basis are far more | i kely to nstrongl

Metz & Asso

nature that makes them appreciate it more, in particular:

ASZ% of those who visit national or state parks;

A49% of those who camp overnight;

A49% of those who hike outdoors;

A47% who participate in youth groups with an outdoor focus;
A47% of those who volunteer for environmental events; and
A46% of those who fish and hunté

Aé In comparison to just 29% of American youth as a whole.

PUBLIC OPINION
STRATEGIES

14




Environmental Attitudes
Among American Youth




American youth are far more
concerned about bullying and crime
than about environmental issues.

Please indicate how serious a problem you think each of the following issues is for young Total
people today: extremely serious, very serious, somewhat serious, or not serious. Ext./Very
B Ext. Ser. O Very Ser. B S.W. Ser. B Not Ser./DK/NA '

Serious Issue

The quality of public education 31% 30% 22% 18% 61%

Bullying 34% 26% 25% 15% 60%

Crime 349% 21% | 22% 58%
Lack of summer and part-time jobs for teens 24% 31% 29% 16% 55%

The condition of the environment and nature 22% 29% 27% 22% 51%

Air pollution 23% 25% 29% 23% 48%

Pollution of lakes, rivers and streams 22% 26% 27% 25% 48%
*Global warming 22% 29% 27% 45%

*Climate change WBGH 22% [ </l 33% 33%
A lack of neighborhood parks or places to

: . A% 17% 33% 38% 29%
spend time outdoors in your area | : : : : |
0% 20% 40% 60% 80% 100%
it “i"”””ﬁ"“’”if‘lf:; ’:{f’”jﬁ:‘j‘"‘f’j’?ff“‘.“"“"”’“‘ﬂﬂ GC PUBLIC OPINION 6. Please indicate how serious a problem you think each of the following issues is for young people today: extremely

STRATEGIES serious, very serious, somewhat serious, or not serious. 16




Urban youth and youth of color express
greater concern about a number of issues.

(% Total Extremely/Very Serious Problem)

IssUes All Teens of Big City

Respondents Color Residents
The quality of public education 61% 68% 68%
Bullying 60% 65% 61%
Crime 58% 66% 70%
Lack of summer and part-time jobs for teens 55% 62% 62%
The condition of the environment and nature 51% 60% 57%
Air pollution 48% 58% 56%
Pollution of lakes, rivers and streams 48% 52% 56%
*Global warming 45% 66% 63%
*Climate change 33% 43% 40%
A lack qf neighborhoqd parks or places to 29% 3304 2804
spend time outdoors in your area

itz ‘”““jffj 'l{”“”f;f e ‘f.‘:""“"”’("‘ﬂ” PUBLIC OPINION 6. Please indicate how serious a problem you think each of the following issues is for young people today: extremely
sl il STRATEGIES serious, very serious, somewhat serious, or not serious. 17




Youth express notably more concern
than adults about a lack of places for
outdoor recreation.

(% at Least ASomewhat Seriouso

m— ” f _ ARA | ack of neidg
n akC = 4 e‘L' parks or places to spend
parks 1n yo ti me outdoors |in

Adults (2009) Youth (2011)
Fairban ftwpfm{:fmﬂmwh 1z & Asso CC PUBLIC OPINION 6. Please indicate how s a problem you think each of the following is is for young people today: extremely

STRATEGIES SSSSSSS ,very SSSSSSS , Somew hat SSSSSSS , Or not serious. 18




Youth are about as likely as
adults to label themselves
Nnenvironmentall

Adults (2010) Youth (2011)
L] [ ] 2 o . .
Total Environmentalist: 77 Total Environmentalist: 80%
Strong
envi ronmen- Moderate
ﬂ;ﬁ environmen- Moderate
talist Strong environmen-
58% environmen- tah;st
talist 67%
13%
Not an
environmen-/ Not an
talisty DK/ environmen-
NA talist DK/
23% NA

20%

Fairbank, Maslin, Maullin, Metz & Associates - FM3
Public Opinion Research & Straiegy

PUBLIC OPINION
cC

STRATEGIES 19. Do you consider yourself a strong environmentalist, a moderate environmentalist, or not an environmentalist at all? 19




Those who have had a
meaningful outdoor experience
are more likely to see themselves
as environmentalists.

B Have Had Meaningful Experience in Nature B Have Not

Consider Themsel ves aé

Strong environmentalist

70%
Moderate environmentalist

Not an environmentalist/DK/NA
32%

0% 20% 40% 60% 80%

Fairbank, Maslin, Maullin, Metz & Associates - FM3 PU BL|C OP| N |ON
el P cC STRATEGIES 19 by 15e. Do you consider yourself a strong environmentalist, a moderate environmentalist, or not an environmentalist at all? ()




100% A
80%
60% A
40% A
20% A

0% -

Fairbank, Maslin, Maullin, Metz & Associates - FM3
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The more #ime youth spend in
natural areas, the stronger their
pro -environmental sentiments.

How often do you visit a natural area outdoors, with lots of trees,

plants, water or wildlife and few or no buildings?

B Strong environmentalist B Moderate environmentalist B Not an environmentalist

90%
82%

10%
Weekly Monthly

oC PUBLIC OPINION
STRATEGIES 19bys8i

69%

Less Often

21




Youth who have had a personal
experience that made them
appreciate natur

AAImost twice as likely to say they prefer spending time outdoors;

ASignificantIy more likely to express concern about water pollution, air
pollution, global warming, and the condition of the environment;

ATen points more likely to agree that we can solve climate change by
acting now;

AlS points more likely to say environmental protection should be
prioritized over economic growth;

AMore than twice as likely to st r oa gl gthad protecting the
environment is i ¢ o;odnd

AMore than twice as likely to consider themselves a Astr o
environmentalist.o

Fairbank, Maslin, Maullin, Metz & Associates - FM3 G C PU BL|C OP| N |ON
Public Opi rch & Strategy s T R AT E G I E s 22




Youth who identify themselves as
environmentalists are more likely to say they
regularly act to protect the environment.

A &lways take actions to protect the environmenti | i ke recycling, and usi

Bl Strng. Agr. B S.W. Agr. O S.W. Disagr. B S.W./Strng. Disagr.

87% 13%

Y

Among strong
environmentalists

Among moderate
environmentalists

Among non-environmentalists

0% 20% 40% 60% 80% 100%

Fairbank, Maslin, Maullin, Metz & Associates - FM3
Public Opinion Research & Straiegy
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Youth express a strong environmental
ethic, and see 11t]
even if occasionally over -hyped.

B Strng. Agr. B S.W. Agr. O S.W. Disagr. B Strng. Disagr. Total

Agree

| care about helping animals and wildlife 91%
| think it | | t things to protect

s cool to do gS 10 protecC 86%

the environment

| always take actions to protect the
environment 1 like recycling, and using
less water and electricity

21% B4 /2%

There is too much hype and

exaggeration about environmental &G 32% 31% 22% 47%
iIssues
0% 20% 40% 60% 80% 100%
Fairoant, Ma f 1){ i "ff i“ e FS PUBLIC OPINION 15b/c/d/f. Regarding the general statements below, tell us what you think by indicating whether you strongly agree, somewhat
STRATEGIES agree, somewhat disagree, or strongly disagree with each one. 24




In sharp contrast to American adults,
youth prioritize environmental
protection over economic growth.

With which of these statements about the
environment and the economy do you mostagree: ~ AdUltS

(2011)

| ' " "* Protection of the environment :

pos &80 should be given priority, even :
o at the risk of slowing 36%
economic growth

OR
ooyl Economic growth should
TR e :  be given priority, even if 540/
st :  the environment suffers to 0
R T some extent ‘
b W‘ \lf”gu “ gl'JI'BII?-Ig'IpEPCI-’)\IIKE)’; QX1. *2011 Data Taken from National Gallup Poll

25




Unlike adults, youth see the best
rationale for conserving nature as
protecting it for its own sake.

Adults
(2010)

: The best reason to conserve nature is for its own :

sake i to leave systems of plants and wildlife ~: 42%
undisturbed to evolve, change and grow :

5 The best reason to conserve nature is to
: preserve the benefits people can derive from it T : 4 5%

Fairbank, Maslin, Maullin, Metz & Associates - FM3 PUBLIC OPINION
T —— STRATEGIES Q6.
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Teens of color are even more

likely to feel thisway 1 but urban

youth are not.

All
Respondents

Teens of
Color

Big City
Residents

: The best reason to conserve nature is :
: for its own sake T to leave systems of : 560/
= s 0

plants and wildlife undisturbed to
evolve, change and grow

The best reason to conserve nature is :

to preserve the benefits people can 44%

derive from it i for our economy, our
health, and our enjoyment.

Fairbank, Maslin, Maullin, Metz & Associates - FM3 PUBLIC OPINION
STRATEGIES Q6.

61%

39%
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In thinking about solutions for environmental
problems, youth have little confidence In
government or in prior generations.

B Strng. Agr. B S.W. Agr. O S.W. Disagr. B Strng. Disagr. Total

Agree

Previous generations have damaged
our environment and left it to our 21% @4 /3%
generation to fix it

Government leaders are doing a
good job addressing major problems Sz 21 39% 29% 33%
facing our country

0% 20% 40% 60% 80% 100%

Fairbank, Maslin, Maullin, Metz & Associates - FM3
Fublic Opinion Research & Straiegy
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GC PUBLIC OPINION 15a/i. Regarding the general statements below, tell us what you think by indicating whether you strongly agree, somewhat
STRATEGIES agree, somewhat disagree, or strongly disagree with each one. 28




But at the same time, they
are confident climate change

can be addressed.

AWe can solve climate change 1| f
Strongly agree 36% Total
>Agree
0)
Somwhat agree 40% 6%
Somwhat disagree 15% Total
>Disagree
Strongly disagree -9% 24%

Fairbank, Ma. f M \ft &A iates - FM3

PUBLIC OPINION 15h. Regarding the general statements below, tell us what you think by indicating whether you strongly agree, somewhat
STRATEGIES agree, somewhat disagree, or strongly disagree with each one.
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Obstacles to Connecting
Youth with Nature




Convenience and discomfort come
up reqgularly as reasons for not
spending time in nature.

Responses 2% and Above Shown)

None nearby/too urban
Weather (too hot, cold, etc.)

Don't like bugs/insects
ti me
Nothing to do

Don't

enj oy spending
No time/too busy

| am hooked on technology

I'm not allowed to
Unsafe neighborhood
Exposure to the sun

You indicated a few moments ago that you rarely spend time outdoors in a natural area. In a few
words of your own, what are the main reasons you do not spend time in these kinds of natural areas?

(Open-End; Asked Only of Youth Who do Not Spend Time in Nature;

20%
17%

I T
Fairbank, Mashin, Maullin, Metz &A iates - FM3 0% 10%
Public Opinion Research &

PUBLIC OPINION

cC STRATEGIES

Q12.

15% 20%

25%
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Common language focuses on
elements of discomfort, lack of
access, and lack of time.

need visit

nature stay heat

hate something mostly

100 many - things" cold mosquitoes

find hard dirty ~ USUaIY computer
st nothing to do many . "

‘I'ISE!'I’S

wmeall'hermd toom: wa Where live

indoors ] gh natutal &

us EWimm
y ing 'Elﬂ!l'l m s don't lke

rather

trash
often
outdoor take

“inside™ ="
hot

also

Fairoant, Mas :, EJ”R"“ = dociates 1413 GC PUBLIC OPINION 12. You indicated a few moments ago that you rarely spend time outdoors in a natural area. In a few words of your own,
STRATEGIES what are the main reasons you do not spend time in these kinds of natural areas? (OPEN END) 32




When prompted to
consider obstacles, discomfort
rises to the top.

The list below includes sample reasons why some youth do not spend more time outdoors in natural
areas. Please indicate whether each is a major reason, minor reason, or not a reason why you,
personally, do not spend more time outdoors.

B Major Reason B Minor Reason

|l t s uncomfortabl e, becaus

189%
| dondt have any transpo (EAEEE R 6 t
There are no natural areas anywhere near my home [IRAZA cE 61%

| 6m just not interest elilnsas ﬁgaloing t

Gangs or crime make these kinds of areas unsafe RELZEZLAEE 4900

Thereds too much risk of gett

30/ 0, ARRL a
animals, | might fall, get lost, etc.) 13%[ 32% 45%

4380t her p

Personal health issues keep me from participating in activities in nature [P 39%

I donot f eel wel come a

.. . . ] 0 0 0
It costs too much to part|C|pate In activities out In nature 12% 27% RIC

My family will not let me spend time outdoors in a natural area 10% 21% ReXRLY

Fairbank, Maslin, Maullin, Metz & Associates - FM3 G C PUBL'C OP| N |ON 0% 20% 40% 60% 80%
Public Opinion er.-dfn.\"\:.‘.‘(:r. s T R AT E G I E s Q13
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Certain obstacles are more prevalent

for urban youth and youth of color.

(% Total Major/Minor Reason)

Big City

Fair

U)

T

: All Teens of

LIS o Resmane Respondents Color Residents
| t 6s uncomfortable, because f things | ilke ug
heat, etc. 80% 80% 82(%
| dondét have any transporta6tz(j/oon [ O E%‘%t tl o €50, N 2
area
There are no natural areas anywhere near my 0 0 0
home 61% 61% 70%
| 6m just not interested|in end] ngd7%i me i48%n a
Gangs or crime make these kinds of areas unsafe 46% 55% 60%
Thereodos too much risk off gejf4ing| hugt in a at
area (i.e., from animals, | might fall, get lost, etc.) 45A) 55% 54%
| dondét feel welcome among 43%e of hedS%peagqpl X%t h
It costs too much to participate in activities out in i 0 ;
nature 39% 46% 49%
Personal health issues keep me from participating 0 0 0
in activities in nature 39% 44% 48%
My family will not let me spend time outdoors in a 31% 40% 39%

natural area

k, Masl U

U & Assa

PUBLIC OPINION
STRATEGIES Qi3
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Summary of Key Obstacles to
Greater Engagement with Nature

#1 | t NmtsComfortable

#2 | t NmtsConvenient

#3 There Are Other Things They
Would Rather Do

#4 Obesity Is a Barrier

PUBLIC OPINION
STRATEGIES

35




Fairbank, ﬁu’um"f‘n. Mau

illin,

Thanks for your support!

Steering Committee

Steve Hagler i Foundation for Youth Investment

Deb Bialeschki - American Camp Association

Nina Roberts - San Francisco State University

Akiima Price - New York Restoration Project

Rue Mapp - Outdoor Afro

Eugenie Bostrom - Department of the Interior / Youth in the Great Outdoors
Brother Yusuf Burgess - Children and Nature Network
Michael Conn - Girl Scouts

Eleanor Morris - The Nature Conservancy

Angelica Tassoulas - The Nature Conservancy

Hazel Wong - The Nature Conservancy

Berkeley Darr - The Nature Conservancy

Elizabeth Ward - The Nature Conservancy

Financial Supporters

Toyota USA Foundation
Foundation for Youth Investment
The Nature Conservancy
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For more information, contact:

DAVID METZ

1999 Harrison St., Suite 1290

Fairbank, Maslin, Maullin, Metz & Associates - FM3 Oakland. CA 94612
Public Opinion Research & Strategy Phone (5 10) 451-9521
Fax (510) 451-0384
Dave@FM3research.com

PUBLIC OPINION 17145 West 62nd Circle
Golden, CO 80403
STRATEGIES Phone (303) 324-7655
Fax (303) 433-4253

lori@pos.org



Highlight of a Partner School.
The High School for Environmental Studies

A Founded in 1992 through the collaboration of the Surdna Foundation,
Council on the Environmental of New York City and the New York City
Department of Education.

A Nationods first environment al t hemed

A Originally designed for 500-700 students, now has nearly 1,400 students
from all five boroughs. A Title | school, that serves a majority of students
coming from low income families.




i \ FRIENDS of the High School
"%ﬂf L/ forEnvironmental Studies

Founded in 1992, incorporated in 1996

Supports the work of the High School for Environmental studies

with Career Development, Environmental Education and
Professional Development programs.

Screens and recommends students for LEAF Program.

Works to connect students with environmental opportunities
before and after LEAF program.



7\ TOYOTA USA
Th | " -
wff leaf MG 22

Leaders in Environmental Action for the Future Protecting nature. Preserving life. FGUNDA.TIGN




“ﬁ TheNature ¢“
'%f Conservancy é

Leaders in Environmental Action for the Future Protecting nature. Preserving life.

LEAF Program Model

1. A partnership between The Nature
Conservancy and urban environmental

high schools to combine classroom
lessons with real world conservation work
experience on nature preserves

2. Serves 85% students of color agell@d
70% eligible for free or reduced lunch

3. Expanding from 7 environmental high
schools to serve 20 schools in NYC,
Newark, New Haven, Boston, Atlanta,
Chicago, Seattle and Los Angeles by 2012




FRIENDS of the High School mmemnm ACADEMY OF
for Environmental Studies 1NN urban planning

THE URBAN ASSEMBLY e
HARBOR @ 2
SCHOOL

GR_! EN T¥ CH HicH
OO0l

GTH FEATURES

The Sound Sdlool

Regional Vocational Aquacutur



http://www.friendsofhses.org/index.html
http://www.friendsofhses.org/index.html
http://www.commongroundct.org/index.php
http://www.commongroundct.org/index.php
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