HIGH PERFORMANCE NONPROFIT ORGANIZATIONS by
Christine W. Letts, William P. Ryan, and Allen Grossman
#174

INTRODUCING CORPORATE PLANNING by David E.
Hussey #175

ASKING QUESTIONS by Seymour Sudman & Norman M.
Bradburn #176

THE IMPERFECT BOARD MEMBER by Jim Brown #177
GREEN INFRASTRUCTURE by Mark A. Benedict & Edward
T. McMahon #194

THE NONPROFIT LOBBYING GUIDE (2P EDITION) by
David Cohen #195

RECRUITING AND TRAINING FUNDRAISING VOLUNTEERS
by Linda Lysakowski #197

MINERAL DEVELOPMENT AND LAND CONSERVATION by
the Colorado Coalition of Land Trusts #199
EVALUATING AND SELECTING CONSERVATION PROJECTS
by Jane Ellen Hamilton & Jonathan Moore #202
CARING FOR LAND TRUST PROPERTIES by Hugh Brown &
Andrew Pitz #203

MANAGING CONSERVATION EASEMENTS IN PERPETUITY
by Leslie Ratley-Beach #204

FINANCIAL MANAGEMENT OF LAND TRUSTS by Eric
Rowley & Kay Sohl #206

AVOIDING CONFLICTS OF INTEREST AND RUNNING AN
ETHICAL LAND TRUST by Konrad Liegel #208

MISSION, PLANNING, AND CAPACITY by Jean Hocker
#209

LAND TRUST BOARDS PREPARING FOR PERPETUITY by
Marc Smiley #210

A FIELD GUIDE TO CONSERVATION FINANCE by Story
Clark #211 #212

THE BOARD MEMBER’S GUIDE TO STRATEGIC PLANNING
by Fisher Howe #215

INVESTING IN NATURE by William J. Ginn #216

THE WAY AHEAD by Eddie & Debbie Shapiro #217

THE NONPROFIT MEMBERSHIP TOOLKIT by Ellis M.M.
Robinson #221

PROTECTING THE LAND by Julie Ann Gustanski & Roderick
H. Squires #226

LAND CONSERVATION FINANCING by Mike McQueen &
Ed McMahon #227

WHEN CITY AND COUNTRY COLLIDE by Tom Daniels #229
MAKING COLLABORATION WORK by Julia M.
Wondolleck & Steven L. Yaffee #230

SWITCH by Chip & Dan Heath #101

MADE TO STICK by Chip & Dan Heath #102

BRAND NEW WORLD by Max Lenderman #129

STYLEPEDIA by Steven Heller & Louise Fili #130

BRANDS AND BRANDING by Rita Clifton #131

IKONICA by Jeannette Hanna & Alan Middleton #132

THE PUBLICITY AND PROMOTION HANDBOOK by Linda Carlson #134
URGENT IMAGES by Edward Booth-Clibborn #136

AMERICAN CORPORATE IDENTITY 2005 by David E. Carter #139
CORPORATE SOURCE by Peter Cordy #140

QUICK TIPS FOR BETTER BUSINESS WRITING by Gary Blake #159
MEDIA RULES! by Brian Reich & Dan Solomon #165

FOOD SERVICE MARKETING AND PROMOTION by David D. Seltz #167
THE 50-PLUS MARKET by Dick Stroud #169

THE ANATOMY OF BUZZ REVISITED by Emanuel Rosen #172

SILVER LININGS by Herschell Gordon Lewis #183

SELLING GOODNESS by Michael Levine #185

PLANNED GIVING WORKBOOK by Ronald R. Jordan & Katelyn L.
Quynn #186

MADE POSSIBLE BY by Patricia Martin #198

BRITISH COLUMBIA’S MAGNIFICENT PARKS by James D. Anderson #220

THE GARRY OAK GARDENER’S HANDBOOK by the Garry Oak Ecosystems

Recovery Team #223

Resources are loaned free of charge to member land trusts
and associate members on a three week basis. LTABC pays
the cost to send the books and the borrower is responsible for
the return shipping. To order please email requests to
info@ltabc.ca or call 1-250-590-1921.
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REINVENTING FUNDRAISING by Sondra C. Shaw & Martha A.
Taylor #103

CRITICAL ISSUES IN FUNDRAISING by Dwight F. Burlingame #104
ANNUAL GIVING STRATEGIES by Ann D. Gee #105

USER FRIENDLY FUND$RAISING by Warrene Williams #108
TEAM-BASED FUNDRAISING STEP BY STEP by Mim Carlson #109
101 WAYS TO RAISE RESOURCES by Sue Vineyard & Steve
McCurley #110

THE INFLUENTIAL FUNDRAISER by Bernard Ross & Clare Segal
#111

HOW TO WRITE FUNDRAISING MATERIALS THAT RAISE MORE
MONEY by Tom Ahern #112

FUNDRAISING WHEN MONEY IS TIGHT by Mal Warwick #113
THE GRASS ROOTS FUNDRAISING BOOK by Joan Flanagan #114
SUCCESSFUL FUNDRAISING by John Baguley #115

FUNDRAISING by L. Peter Edles #116

FUNDRAISING (2P EDITION) by L. Peter Edles #117

FIRED-UP FUNDRAISING by Gail Perry #118

TEN STEPS TO FUNDRAISING SUCCESS by Mal Warwick & Stephen
Hitchcock #119 #222

THE FUNDRAISER’S GUIDE TO THE INTERNET by Michael Johnston
#120

FUND-RAISING COST EFFECTIVENESS by James M. Greenfield #121
CONDUCTING A SUCCESSFUL FUNDRAISING PROGRAM by Kent E.
Dove #122

FUND RAISING by Irene Cumming Kleeberg #123

CONDUCTING A SUCCESSFUL CAPITAL CAMPAIGN by Kent E. Dove
#141

CONDUCTING A SUCCESSFUL CAPITAL CAMPAIGN (REVISED
EDITION) by Kent E. Dove #142

PREPARING YOUR CAPITAL CAMPAIGN by Marilyn Bancel #143
BUILDING YOUR ENDOWMENT by Edward C. Schumacher #144
STRATEGIC FUND DEVELOPMENT (27° EDITION) by Simone P. Joyaux
#146

SEEING THROUGH A DONOR’S EYES by Tom Ahern #166

GIVING by Robert H. Bremner #168

THE SEVEN FACES OF PHILANTHROPY by Russ Alan Prince & Karen
Maru File #170

GIVING by J. B. Schneewind #178

DIVERSITY IN THE FUNDRAISING PROFESSION by Janice Gow Pettey
#179

RAISING MORE MONEY WITH NEWSLETTERS THAN YOU EVER
THOUGHT POSSIBLE by Tom Ahern #180

THE TRANSFORMATIVE POWER OF WOMEN’S PHILANTHROPY

by Martha A. Taylor & Sondra Shaw-Hardy #181
KEEP YOUR DONORS by Tom Ahern & Simone Joyaux #182
UNCHARITABLE by Dan Pallotta #184

CONDUCTING A SUCCESSFUL ANNUAL GIVING PROGRAM by

Kent E. Dove, Jeffrey A. Lindauer, & Carolyn P. Madvig #187
ANNUAL GIVING by Fritz W. Schroeder #188

CONDUCTING A SUCCESSFUL MAJOR GIFTS & PLANNED
GIVING PROGRAM by Kent E. Dove, Alan M. Spears, &
Thomas W. Herbert #189

PLANNED GIVING FOR SMALL NONPROFITS by Ronald R.
Jordan & Katelyn L. Quynn #190

PLANNED GIVING FOR CANADIANS by Frank Minton & Lorna
Somers #191

PLANNED GIVING FOR CANADIANS (2NP EDITION) by Frank
Minton & Lorna Somers #192

FUNDRAISING FOR THE LONG HAUL by Kim Klein #193
ENDOWMENT BUILDING by Diana S. Newman #196

GREEN LEGACIES by Stewardship Centre for B.C. #200 #232
GRASSROOTS GRANTS by Andy Robinson #201
DETERMINING STEWARDSHIP COSTS AND RAISING AND
MANAGING DEDICATED FUNDS by Paul Doscher, Brenda Lind,
Ellen Sturgis, & Chris West #205

BUILDING THE FOUNDATION FOR FUNDRAISING SUCCESS by
Marc Smiley #207

THE GUIDE TO INTELLIGENT GIVING (29™ EDITION) by The
Canadian Book of Charities #213

THE GUIDE TO INTELLIGENT GIVING (30™ EDITION) by The
Canadian Book of Charities #214

CULTIVATING LIFELONG DONORS by Frank Barry, Lawrence
Henze, David Lamb, & Katherine Swank #218 #219

THE CANADIAN ECOLOGICAL GIFTS PROGRAM HANDBOOK
by Environment Canada #224

SELLING SOCIAL CHANGE (WITHOUT SELLING OUT) by Andy
Robinson #225

PERFECT PHRASES FOR WRITING FRANT PROPOSALS by Dr.
Beverly Browing #228

THE ORCHARD by Alain Levesque #231

MANAGING A NONPROFIT ORGANIZATION by Thomas Wolf #106
GET RID OF THE PERFORMANCE REVIEW by Samuel A. Culbert #107
EVENT PLANNING by Judy Allen #124

THE BUSINESS OF EVENT PLANNING by Judy Allen #125

SPECIAL EVENTS PROGRAMS IN SCHOOL LIBRARY MEDIA CENTERS
by Marcia Trotta #126

HANDBOOK OF SPECIAL EVENTS FOR NONPROFIT
ORGANIZATIONS by Edwin R. Leibert & Bernice E. Sheldon #127
VOLUNTEER MANAGEMENT by Steve McCurley & Rick Lynch #128
BLACK TIE OPTIONAL Harry A. Freedman & Karen Feldman Smith
#133

GOOD TO GREAT AND THE SOCIAL SECTORS by Jim Collins #135
PUBLISHING THE NONPROFIT ANNUAL REPORT by Caroline Taylor
#137

PROSPECT RESEARCH by Bobbie J. Strand & Susan Hunt #138
STRATEGIC PLANNING WORKBOOK FOR NONPROFIT
ORGANIZATIONS by James M. Greenfield #145

BENCHMARKING FOR NONPROFITS by Jason Saul #147

THE BUDGET-BUILDING BOOK FOR NONPROFITS by Murray Dropkin
& Bill LaTouche #148

RESOLVING CONFLICT IN NONPROFIT ORGANIZATIONS by Marion
Peters Angelica #149

INTRODUCTION TO TYPE IN ORGANIZATIONS by Sandra Krebs
Hirsh & Jean M. Kummerow #150

COLLABORATION HANDBOOK by Michael Winer & Karen Ray
#151

RISK MANAGEMENT TOOLKIT FOR NOT-FOR-PROFIT EXECUTIVES by
Paulette Vinette & Stuart Hartley #152

EXECUTIVE LEADERSHIP by Chris Roebuck #153

THE LEADERSHIP CHALLENGE by James M. Kouzes & Barry Z. Posner
#154

FINANCE AND ACCOUNTING FOR NONFINANCIAL MANAGERS by
William G. Droms #155

BOOM, BUST, & ECHO by David K. Foot #156

THE BIG PICTURE by Allen Gregg & Michael Posner #157
BUILDING A SHARED VISION by C. Patrick Lewis #158

FORCES FOR GOOD by Leslie R. Crutchfield & Heather McLeod
Grant #160

WHY TEAMS DON’T WORK by Harvey Robbins & Michael Finley
#161

GOOD TO GREAT by Jim Collins #162

TRANSPARENCY by Warren Bennis, Daniel Goleman, & James
O'Toole #163

LEADERS WHO MAKE A DIFFERENCE by Burt Nanus & Stephen M.
Dobbs #164

GIVING by Bill Clinton #171

BREAKTHROUGH THINKING FOR NONPROFIT ORGANIZATIONS by
Bernard Ross & Clare Segal #173



